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IN SUPPORT OF HFIP

Webpage www.hfip.org/products
Experimental products for the TC community
provided by various modeling teams receiving HFIP 

funds
Operational hurricane forecast guidance products 

Webpage showcases 
Forecast and ensemble model output, ATCF track and 

ensemble track data, and genesis and probability 
products, & more
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http://www.hfip.org/products


FEEDBACK– WHAT USERS THINK

Google Analytics
Results—by the numbers for 2015…
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hfip.org
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GOOGLE ANALYTICS: PAGEVIEWS 2015
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GOOGLE ANALYTICS: POPULAR PRODUCTS 2015
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Product example:  TC Jerry on 10/1/2013, 850mb vorticity,  heights and 
winds, regional scale Operational GFS
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Product example: TC Jerry on 10/1/2013, storm-scale 850mb vorticity,  
heights and winds, storm scale Operational GFS
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GOOGLE ANALYTICS: STEP OFF 2015
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Ensemble tracks colored by intensity.
“Very nice! It's especially useful for multiple-storm interaction, as may occur in the near future in the 

Eastern Pacific. Keep up the good work!”  Jonathan Vigh 11



hfip.org/ Related Links updated
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SUMMARY – 2015

Continued resource
Used for long range outlook by NHC, others
Used NWS Senior Executives every morning at stand-up 

meeting 
Products
New basins: Central and West Pacific (not required by 

NHC)
 Improvements to ruc.noaa.gov/tracks
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FUTURE

Maintaining viability as resource for NHC
Involve more modeling groups – increase participation 
Scripts allow additional participants to become involved easily
Script changes  are automatically available to participants

Become a framework for 2016 and beyond
HWRF showcase: all basins, parallel run, experimental runs, HRD 

output, HWRF results

Ultimately, HFIP products page is a high priority for the project
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